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The purpose of this unit is to enable students to develop an understanding of production and story elements and to recognise the role and significance of narrative organisation in fictional film, radio or television programs. In this context students also consider how production and story elements structure narratives to engage an audience. Students also develop practical skills through undertaking exercises related to aspects of the design and production process. They design a media production for a specific media form with the relevant specifications presented as a written planning document with visual representations. 
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This area of study focuses on an analysis of the narrative organisation of fictional film, radio or television programs. The narrative organisation in two or more media texts is analysed. 

Narrative is a key element in the construction of meaning in media products. Narrative orders the events, images, words and sounds and attaches a specific importance to them within an overall framework. Narratives may be categorised into genres, generic hybrids or types of stories such as horror, soap opera and teen movies. 

Production and story elements contribute to an audience's response. Audiences are engaged by and respond to the narratives they experience in different ways; for example, enjoying the action and suspense, identifying with characters and situations, taking pleasure in particular scenes or aspects of narrative. Narrative elements may also contribute to the ideas communicated by the text; for example, themes, issues and motifs. In this area of study, the terms 'media texts' and 'fictional media narrative' refer to film, radio and television programs. 

School Assessed Coursework   SAC  One
On completion of this unit the student should be able to analyse the nature and function of production and story elements in fictional media texts and discuss how combinations of these elements structure the narrative to engage an audience. 

ss
'School-assessed coursework for Unit 3 contributes 8 per cent to the study score.
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This area of study focuses on the development of specific media production skills and technical competencies using media technologies and processes in one or more media forms. 
Students undertake self-contained production exercises in design plan specification areas appropriate to media form(s) to develop skills appropriate to the technical equipment, applications and media processes available to them. Documentation outlining the focus of the practical or production exercises as well as evaluating the effectiveness of the exercises is also prepared. In the completion of such exercises students develop an understanding of the possibilities and limitations of the production equipment and applications, acquire skills to enable the competent use of specific media technologies and explore aesthetic and structural qualities and characteristics of media products in media forms. The knowledge and skills acquired is both an end in itself and is used in the preparation of the media production design plan in Unit 3 Outcome 3 and in the realisation of media products based on the design plan in Unit 4 Outcome 1. In this area of study, the terms 'media product' and 'media form' can be understood as one or more media products or media forms. 

Outcome 2   School Assessed Task  
On completion of this unit the student should be able to use a range of technical equipment, applications and media processes to present ideas, achieve effects and explore aesthetic qualities in production design plan specification areas appropriate to a media form. 
Outcome 3   ( School Assessed Task)
On completion of this unit the student should be able to prepare a media production design plan incorporating the specifications appropriate for the chosen media product. 

techniques used in preparing for the design of a production including 
· investigation, for example, research, exploration of ideas and options 
· concept, for example, brainstorming, mapping, feedback, experimentation, reflection, evaluation intention, for example, purpose, impact, outcome 
· audience, for example, attitudes, expectations, knowledge 
· media choice, for example, print, radio, video, multimedia 
· investigation of ways in which an audience can be engaged by a media product; 


A production design plan for a specific media product, including 

· written planning document, for example, script, treatment, shooting script 
· visual representations, for example, rough, storyboard, navigation plan, flow chart, mock-up; 
· specifications in the production design plan for a selected media product 
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The award of satisfactory completion for a unit is based on a decision that the student has demonstrated achievement of the set of outcomes specified for the unit. This decision will be based on the teacher's assessment of the student's overall performance on assessment tasks designated for the unit. 
To demonstrate satisfactory completion of Unit 3, Outcome 2, students must present evidence of the use of technical equipment applications and/or media processes in production design plan specification areas appropriate to media form(s). In Unit 3, Outcome 3, students must present evidence of a media production design plan incorporating specifications appropriate for the chosen media product. 
Assessment of levels of achievement 
The student's level of achievement in Unit 3and 4 will be determined by 
School-Assessed Coursework ,  SAC’s   = 20%
A School assessed Task             SAT      = 35%


The student's level of performance in achieving Outcome 2 and 3 in Unit 3 and Outcome 1 in Unit 4 will be assessed through a school-assessed task. This assessment will be subject to review by a panel appointed by the Victorian Curriculum and Assessment Authority.
and an end-of-year examination               = 45%  
__________________________________________________________________________________________________________________  
Unit 4: Media process, social values and media influence 
The purpose of this unit is to enable students to further develop practical skills in the production of media products and to realise a production design. Organisational and creative skills are refined and applied throughout this process. In this unit students also analyse the ways in which media texts are shaped by social values and the influence of social values in the representations and structure of a media text. The role and influence of the media is also critically analysed in this unit. 


AREA OF STUDY 1 

Media process 

This area of study focuses on the production of one media product based on a media production design plan. 

Each medium has a specific production process and set of work practices which are both appropriate to the particular medium and to the nature of the type of product being produced within that form. The specific production process for a television fictional program is very different from that required for a television current affairs program. Similarly, a radio talk show involves a different production process from that of a radio documentary. 

Each type of media product, however, requires the integration of a variety of skills and degrees of collaboration to move from a written planning document (for example, script or treatment) and supporting visual representations (for example, rough, storyboard or navigation plan) to a completed media product. 

The transition from production design to product completion requires management and organisation. The management and organisational skills applied will vary depending on the nature of the product. The product will involve the application of conventions and stylistic considerations appropriate to the selected medium and for specific audience(s). 

The media production design plan should be related to one of the following media products and include audio, visual and/or text components as appropriate: 

•   an animation, audiovisual and/or video or film sequence or sequences; for example, a short narrative, documentary or experimental film, an extended advertisement or series of advertisements or a segment or segments for inclusion into a magazine or current affairs type program, a music video clip, clay animation, digital animation; 

•   a radio or audio sequence or sequences; for example, a soundscape, narrative, documentary, opinionative or experimental sequence, sequences or program; 

•   a photographic presentation, sequence or series of images; for example, a sequence of images for display in a gallery, a photographic essay, a series of images that explore a theme or idea, a photomontage, a series of images designed to illustrate a book or an advertising sequence; 

•   a print production; for example, a magazine or newspaper, a booklet, series of posters, catalogue, magazine or newspaper insert; 

•   a multimedia production; for example, a webpage, CD-ROM, interactive CD or DVD; 

•    a product that crosses boundaries between the media forms described above; for example, a video production with an animated titles sequence, a series of photographs or images with text, a webpage including video and/or audio sequences. 

While students may incorporate pre-existing material in media productions, the use of such material may detract from the student's capacity to develop an individual and/or distinctive product. 

The production of the media product should be undertaken individually. However, the implementation of the production design plan may, in some audio and audiovisual productions, require the collaboration of others to realise the student's intentions as developed in the media production design plan. Group production work and group media production design plans are not appropriate. 
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On completion of this unit the student should be able to produce a media product for an identified audience from the media production design plan prepared by the student in Unit 3. 
School Assessed Task     ( SAT)   = 35%  and incorporates 
Unit 3 Outcome 2 Use a range of technical equipment, applications and media processes to present ideas, achieve effects and explore aesthetic qualities in production design plan specification areas appropriate to a media form. 
Outcome 3 Prepare a media production design plan incorporating the specifications appropriate for the chosen media product. 
Unit 4 Outcome 1 Produce a media product for an identified audience from the media production design plan prepared by the student in Unit 3
Outcome 2   School Assessed Coursework
On completion of this unit the student should be able to discuss the ways in which social values shape the content of media texts and analyse how social values are reflected in a text.

Outcome 3  School Assessed Coursework
On completion of the unit  the students should be able to discuss theories of media influence and analyse debates about the nature and extent of media influence 

School-assessed coursework for Unit 4 will contribute 12 per cent to the study score.
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      End-of-year examination 
Description 
Students will be required to respond to a series of questions related to Units 3 and 4. Each outcome will be weighted approximately equally on the examination paper. Short and extended responses will be required. The questions will focus on: 

• Unit 3 Outcome 1: narrative organisation in fictional media texts; 

• Unit 4 Outcome 2: the role of social values in shaping a media text; 

• Unit 4 Outcome 3: the nature and extent of media influence. 

The questions may include material such as stills, posters, script extracts, diagrams, newspaper extracts and illustrations. 

In their responses to questions on narrative organisation in fictional media texts students should refer to one or more texts studied (depending on the requirement of the question). For the purposes of the examination, a fictional narrative film (including animated features) is a feature film over one hour in length, a fictional narrative in television or radio is an episode or complete story at least 24 minutes in duration. In the case of radio, a continuous narrative made of shorter instalments, providing it is of the specified length, will fit the definition. Student films, documentaries, advertisements, cartoons, video clips and news and current affairs programs are excluded. 

Format -All questions are compulsory. 

Students will complete the examination using a structured answer booklet. 

The examination will be set by a panel appointed by the Victorian Curriculum and Assessment Authority. 

The examination will be completed under the following conditions: 

•   Duration: two hours. 

•   Date: end-of-year, on a date to be published annually by the Victorian Curriculum and Assessment Authority. •   The examination will be marked by a panel appointed by the Victorian Curriculum and Assessment Authority. 
Contribution to final assessment 

The examination will contribute 45 per cent to the study score. 
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Unit 3:              Narrative and media production design





Area Of Study 1-  Narrative
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Area of Study 2  Media Production Skills





Assessment:   This SAC will be formally assessed  in  Week One  Term Two. 


Assessment  will be based on a written  Test :   





Assessment
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School Assessed  Task





Assessment:   This part of the production SAT will be conducted  in  Weeks Two and Three in Term Two. 








This SAC will be assessed during week 6  Term 3





This SAC will be assessed during week 1  Term 3








